CURRENT BUSINESS BEPURTS

Advance Monthly
Retail Sales
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OCTOBER 1976

The Bureau of the Census, U. S. Department of Commerce, announced today - The advance sales estimates are based on early reporting of sales for
that total sales of retail stores in October, after adjusting for sea~ the weeks and port-weeks of the month by a small subsample of the
sonal variations and trading day differences,but not for price changes, Bureau's retail survey panel. Because retailers' weekly records often
were estimated at $54.1 billion. This adjusted figure was virtually differ from their monthly records (in reflecting such items as carry-
unchanged from September 1976, - but was 8 percent greater than for Oc= ing charges, sales taxes, merchandise returns), the advance estimate
tober 1975. The adjusted October estimate, excluding the automotive can differ from the subsequent estimates which are based on monthly
group, was also unchanged from September but was 7 percent above Octo- reports obtained from the full sample of retail stores. In addition,
ber of last year. sampling variability between the sub-sample used for the advance est-

imates and the full sample can cause a difference. For most months,
Adjusted sales of durable goods stores showed little change from such differences have been reduced by modifying the advance estimates
September, while sales of nondurable goods stores increased 1 percent. prior to publication on the basis of the relationship between the
Compared with sales for October 1975, durable goods stores increased advance and full-sample data for previous months.

10 percent, while nondurable goods stores increased 8 percent.
The differencces between advance and full-sample estimates of month-to~
month percentage change in seasonally adjusted total retail store

The revised estimate of retail sales for September,based on preliminary gales have ranged from O to 2 percent during the last 12 months, with

results from the full sample of retail stores, was about $0.7 billion a median of 1 percent. For individual kind-of-business groups, these

below the advance estimate of $54.6 billion published earlier. Season- differences tend to be higher.

ally adjusted sales for September,as revised,were about 1 percent below

August but were 9 percent above September 1975. Execluding the auto~ Preliminary estimates for September 1976 and final estimates for Au-

motive group, these estimates were virtually unchanged from August but gust 1976 based on the full sample will also be published later this

were 7 percent over September of last year. For nondurable goods month in the Monthly Retail Trade report for September (BR-76-9). The

stores, adjusted September sales were virtually unchanged from the pre- complete report will provide sales estimates 1in greater detail and
. vious month, but were 7 percent above the same month a year ago. For will present a description of the sample design and the techniques
“\E durable goods stores, adjusted sales for September were 5 percent below used in developing the estimates. In addition, the complete report

August, but 12 percent higher than September of last year. will include approximate measures of sampling variability.

MONTHLY SALES OF ALL RETAIL STORES IN THE UNITED STATES
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Inquiries concerning this report should be addressed to Mr. Irving True, Business Division,
Bureau of the Census, Washington, D.C. 20233. Telephone (301) 763-7660.

Data on retail trade, published in the Weekly Retail Sales Report, Advance Monthly

N Retail Sales Report, the Monthly Retait Trade Report, and the Annual Retail Trade

o Report are available on a single subscription from the Superintendent of Documents,

t US DEPARTMENT OF COMMERCE Government Printing Office, Washington, D.C., 20402, at $30.10 per year. Add $7.55 for

P each subscription to a foreign address. Single copies of the Advance Monthly Retail Trade

‘17" BUREAU OF THE CENSUS Report are available from Subscriber Services Section {Publications), Bureau of the
Census, Washington, D.C., 20233 at 25 cents each.




Table 1. ESTIMATED SALES OF RETAIL STORES IN THE UNITED STATES BY KIND OF BUSINESS

(Sales in millions of dollars)

M

Not adjusted Ad justed?
Kind of business 1976 ] 1975 1976 : 1975
Oct. ? Sept. Aug. v Oct.? Sept. Aug.

Oct. Sept., Oct. Sept.

advance | prelim, |{ final advance | prelim. final‘

Retail stores, tot@8l.es.cecscsscssscncscessanss 55,358 52,956 {54,165 |52,046 |48,275 54,062 53,918 54,643 49,995| 49,644
Total (excl. AULOMOLIVE ErOUD)«es.seeesossesass | 44,833 | 43,008 143,517 |42,312 [39,736 | 44,000 | 43,829 | 43,848| 40,997| 40,962

" Durable goods Stores, tOtal...ee..sessesesessss| 17,952 | 17,453 |18,230 {16,919 |15,453 | 17,271 | 17,344 | 18,208} 15,772 15,417
Nondurable goods stores, total......e.sess.e...| 37,406 | 35,503 135,935 [35,127 |32,822 | 36,791 | 36,574 | 36,435 34,223| 34,227

Food Stores, totaleeesscesscsssvosesnsssanssanaasasss| 12,059 | 11,614 |11,603 [11,432 |10,712 | 11,817 ; 11,751 | 11,805| 11,149| 11,137
GTOCETY SLOTES..eeseovssoerosancesosncvansssssaness | 11,220 | 10,798 10,761 [10,648 | 9,962 | 10,989 | 10,940 | 10,992| 10,384| 10,384
Eating and drinking PlaceS....sssseessceccsssvacssass 4,481 4,365 | 4,760 | 4,208 | 3,983 4,309 4,318 4,367| 4,072| 3,956
General merchandise group with nNONStOres.......ecores 8,829 8,282 | 8,381 | 8,226 | 7,709 8,711 8,578 8,716} 7,956| 8,076
General merchandise group without nonstores (except
department stores mail order)...eececcssecesuesans 8,111 7,621 | 7,782 | 7,531 | 7,099 8,074 7,942 8,100 7,369{ 7,493
Department StOreS..eceseesesossassesescsossanccnns 5,758 5,445 | 5,439 5,104 | 4,904 5,747 5,660 5,713 5,031 5,150

Variety StOreS....ovescssasscenssssocssnsosscnsss * 593 634 737 700 * 635 666 756 771
Mail-order houses (department store merchandise). * 540 549 635 520 * 544 554 522 529
Apparel and accessory stores, tot8l.seeececsnsrnsoncs 2,498 2,343 2,308 2,300 2,191 2,466 2,411 2,422 2,256 2,249
Men's, boyS' WeBr StOreS....cesecesvessvscscsasconns * 464 465 491 450 * 520 522 501 505
Women's apparel, accesSOry StOre€S..ceesssevecscsccns * 923 884 942 872 * 940 946 891 876
Shoe BLOreS.ececveccscsssaseccnassoacoscssasenssscsas * 402 381 362 382 * 371 371 351 352

Furniture, home furnishings, and equipment
stores, tot8l...ceeecrcrcervecsoccnccssarrsrsacanans 2,359 2,349 2,404 | 2,308 | 2,184 2,352 2,344 2,414 2,246 2,203

Furniture, home furnishings Stores.....ceeeeeeceees * 1,396 | 1,448 | 1,379 | 1,247 * 1,422 1,438) 1,319 1,279
Household appliance, TV, radio StOreS...ceoseesoses * 740 745 721 730 * 716 749 723 724
Household appliance dealers....oeeesecrscevscsosss * 473 473 437 466 * (NA) (NA) (NA) (NA)

Bulilding materials, hardware, farm equipment
dealers, totBl..cccceeerrcetncacncsscccnennvonnnnnoe 3,418 3,475 3,454 | 3,343 3,250 3,118 3,147 3,225 2,961 2,977

Lumber and other building materials dealeérs........ * 2,003 | 2,079 | 1,802 | 1,709 * 1,831 1,828{ 1,597} 1,563
Hardware stores....ccceeeccenveccsorsoscanoacosnans * 490 494 515 494 * 490 496 491 489
Automotive dealers, total ......eeesessseeceeoswsenea| 10,525 9,948 10,648 | 9,734 | 8,539 10,062 | 10,089 10,795 8,998| 8,682
Passenger car, other automotive dealers......esssss * 9,143 | 9,769 8,936 7,785 * 9,282 9,938 8,246 7,919
Passenger car dealers (franchised)....ceecveseens * 7,929 | 8,397 | 7,887 | 6,673 * (na) (NA) (na) (NA)
Tire, battery, accessory dealersS..ceeessoaseansssss * 805 879 798 754 * 807 857 752 763

Gasoline service stationS....c.ceceevecvcrarsecanscene 4,086 4,024 | 4,219 3,817 3,757’ 4,038 4,020 3,958 3,727 3,784
Drug and proprietary storesS..ccccsessccescssececsscns 1,634 1,568 1,619 1,505 1,450 1,676 1,652 1,649 1,525 1,526
LiQUOY BLOreS..cecsceescsvesoaccesssoconaasaconsasons * 897 940 | - 930 876 * 940 957 928 933

NOTE: Totals include data for kinds of businesses not shown separately.

*Advance estimates are not available from the subsample panel for these kinds of businesses.
'Data adjusted for seasonal variations, holiday, and trading-day differences. (See explanatory material in the Monthly Retail Trade
Report, BR-76-9). 2Advance estimates are based on early reporting by a small subsample of the full survey panel. All other estimates

are based on the full sample. 3During the perfods of automotive model changeover, seasonal adjustment factors are less reliable than
during other periods and are more susceptible to subsequent revision. NA Not available.

Table 2. PERCENTAGE CHANGE IN SALES OF RETAIL STORES IN THE UNITED STATES, BY KIND OF BUSINESS

(Adjusted for seasonal variations, holiday, and trading day differences)

Percent change

Aug. 1976

Oct. 1976 Sept. 1976 through

Kind of business advance from-~= preliminary from-- Oct, 1976

from--
May 1976 | Aug. 1975
Sept. 1976 | Oct. 1975 | Aug. 1976 Sept. 1975 through through
preliminary final final final July 1976 | Qet. 1975
Total, retail StOreS..cceserersesevssscssaoscscsvssasense 0 +8 -1 +9 +1 +9
Total (excluding automotive ErouUpP)...cececeesescsccscese 0 +? 0 +7 +2 +7
Durable goods Stores, tot&8l....eeveeesaseescnscscnsanas 0 +10 -5 +12 0 +13
Nondurable goods stores, tota8l.....sceecerasvesssnnssvscs +1 +8 0 +7 +2 +7
Food stores, total.....everevsecccccsrosssseossnascoscnsnsnss +1 +6 0 +6 +1 +6
GrOCETY BLOTES.sesceearssassncssonsscscsnsscansssnancsossnsns 0 +6 0 +5 +1 +6
Eating and drinking DPlaceS...ceccsceesessccsessscensnsscsssacss 0 +6 -1 +9 0 +9
General merchandise group with nNonstores....ececeeeessssecces +2 +9 -2 +6 +3 +8
General merchandise group without nonstores {except

department Stores mall Order).eeecscseecssccecsecasesanaas +2 +10 =2 +6 +4 +8
Department StOreS..cecerceeeccsessacasesacsssssscnnsannosas +2 +14 -1 +10 +4 +12
Apparel and accessory stores, t018lisscseseccsnsecsencsonenss +2 +9 0 +7 +5 +7
Furniture, home furnishings and equipment stores, total...... 0 +5 -3 +6 -1 +7
Building materials, hardware, farm equipment dealers, total.. -1 +5 =2 +6 -1 +8
Automotive dealers, totAl......sveececcceesosonossosancssrnee 0 +12 -7 +16 =1 +17
Gasoline service Stationt........eeververessnoncastnarnsssans 0 +8 +2 +6 +3 +6
Drug and proprictary stor€Scesccesenciencancnscnennnns eeseen +1 +10 0 +8 +3 +9
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Table 3. ESTIMATED SALES OF STORES OF FIRMS OPERATING 11 OR MORE RETAIL STORES IN THE UNITED STATES,
BY KIND OF BUSINESS: SEPIEMBER 1976

;ag (Sales in millions of dollars)
Not adjusted Adjusted!
Kind of business 1976 1975 1976 1975
Sept. Aug. Sept. Aug.
prelim. final Sept. prelim. final Sept.
Retail stores, tot@leicccccaiaaaavonas 16,049 16,184 14,744 16,608 16,846 15,508
Food Stores, total..essssesesssseasacocsscs 6,090 3,992 3,525 (na) (NA) (NA)
GroCery StOre€S .eseeecsccessccssacacsccss 6,011 3,911 5,454 6,153 6,282 5,782
General merchandise group with nonstores... 6,606 6,688 6,119 6,850 6,957 6,425
General merchandise group without non-
stores (except department stores mail
OFder) ccseececoscesssssccocsssssccsasscese 6,279 6,413 5,827 6,537 6,675 6,146
Department StOTES..seeseeeccecccaasaacsss 4,855 4,894 4,373 5,042 5,114 4,593
Variety StOreS..ccecescscsscrsccsssasssns 465 490 566 497 521 624
Apparel and accessory stores, total........ 570 569 580 567 586 577
Shoe StOre€S..cccscesrcccsssscsssssscssons 144 153 165 131 148 148
Drug and proprietary StoreS....ceceeeceanas 647 681 571 691 694 608

lpata adjusted for seasonal variations, holiday and trading day differences. (See Explanatory Material
in the Monthly Retail Trade Report, BR-76-9). NA Not available.

Table 4. ESTIMATED SALES OF RETAIL STORES BY SELECTED KINDS OF BUSINESS FOR SPECIFIED
STANDARD METROPOLITAN STATISTICAL AREAS AND CITIES

(Sales in millions of dollars)

Not adjusted

Area 1976 1975

Sept. Aug.

preliminary final Sept.

Standard Consolidated Areas!?

Chicago, Ill.--Northwestern Ind., total..ececesocvvcvnsce 2,136 2,096 1,929
Nondurable go0dS StOr€S.ccesscccscsscassssossccce 1,469 1,443 1,354

GAFZ it eveeeaseenessnescasassasesoasossssaccosnsnsnes 676 665 629
New York-Northeastern N.J., tot@l..cessccceocssscoscanas 3,199 3,071 3,008
Nondurable g00dS StOreS...eceesescsscessascscacss 2,384 2,250 2,349

GAFZ 4ttt ieeencesncsascsssssescnsscsesesasssnsnsananns 1,005 910 989

Standard Metropolitan Statistical Areas'

Baltimore, Md., GAFZ . . ..eeeecercococeesasoasensonananns 130 122 120
Boston, Mass., GAFZ ... .ieeeeeerosescocasacasocsscananes 229 208 211
Chicago, I1l., tOt@l.ieeeeoeeesooressascasnsacssssannas 1,959 1,914 1,768
Nondurable g00dS StOreS....eeeeecescccecacocaanne 1,356 1,327 1,245

GAF2 it iueeroeoecocscassaansnccaannas teccsreansanne 636 627 597
Cleveland, Ohio, GAFZ....vicuetecosasensosacantosnnnnns 134 125 127
Dallas, TeXaS, GAFZ iiieieeencnsoocensesancocasncacsnsasn 152 _ 171 141

... Detroit, Mich,, tot@lissessscssssosonssossoranasesrarons 981 982 915
ﬂﬁi Nondurable go0ds StOreS......ssessecesssssssccsas 663 664 642
' GAFZ it iveiieroscecactonnncanenn ceeceacans ceereenens .o 286 271 260

Houston, Texas, GAFZ .. ... . ...ceveevanceoccnns certcatrens 175 194 152
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Table 4. ESTIMATED SALES OF RETAIL STORES BY SELECTED KINDS OF BUSINESS FOR SPECIFIED
STANDARD METROPOLITAN STATISTICAL AREAS AND CITIES--Continued

(Sales in millions of dollars)

Not adjusted
Area 1976 1975
Sept. Aug. .
preliminary final Sept.
Standard Metropolitan Statistical Areas!-—Con.

Kansas City, Mo.-Kansas, GAFZ............ ceececesesanas 146 147 145

Los Angeles-Long Beach, Calif., total..ececsosonacansns 1,788 1,799 1,649

Nondurable goods STOT€S....eeceeececeees ceeeecens 1,280 1,265 1,217

GAFZ .. .iivieeocannnes Certessatesenaae Ceeeectasannaane 533 523 480

Minneapolis-St. Paul, Minn., GAFZ .c.ceeeececoceccccccns 175 167 152

New York, N.Y.--Nassau-Suffolk, N.Y., total®........... 2,184 2,064 2,106

Nondurable Z00dS StOrES...eeveceeenaccacasescscns 1,666 1,547 1,613

GAFZ L. iiiueeenoacenonssncantossscroscasansncssansans 719 639 678

Nassau-Suffolk, N.Y., total?......eiuvenennen. 587 585 580

Nondurable goods stores....... R, 424 403 414

GAFZ it . eetrersoasocansaassaanoassacsnsasscasans 177 157 162

New York, N.Y., total®.ieieeieresencceancannnnnns 1,597 1,479 1,526

Nondurable goods StOreS.ccesccessccasccscce e 1,242 1,144 1,199

GAFZ . .e.irunn. cescaatsinaseenan ceraaane e 542 482 516

Philadelphia, Pa., tot8l..ueeceeasereecreeroaacncaasnns 1,084 1,066 1,016

Nondurable g00dsS StOTeS..ececscescsssosssscnsanas 805 771 762

GAFZ L it eeeeacovesassascssoassncoscassssessssssosnnsns 320 284 311

Pittsburgh, Pa., tot8l..cceecceccecscacssacosssscansacs 573 578 535

Nondurable £00dS StOreS...ececececcccccccscscsscacs 440 437 404

GAFZ .. cevevincncnon cosssersana tieeeasscssccnsoassenns 163 164 155

St. Louis, Mo.-I1l., total...ccc.. eccesccsensssnsanasan 531 528 481

Nondurable goods StOreS...csesescscsssccssscsness 342 345 326

GAFZ Lt teeeecoossosoncasosssscsscssasnesesnascsnssss 155 159 134

San Francisco-Oakland, Calif., total..eceeeeescccoscoscs 812 834 724

Nondurable g0O0dS StOreS...cccececseccceccsoscnsss 598 613 537

GAFZ i ot iteencecvoocoarcaecoascassasassscassoaansnasnns 233 234 205

washington, D.C.-Md.-Va., total..... teecessreesssssenen 788 797 720

Nondurable goods StOreS....ccessececcssssccascccs 522 524 503

7.3 200 194 183

Cities

Chicago, Ill., total..eeeesceccoosssacncensssssosnnnonce 786 774 768

Nondurable goods StOreS...cceecessosssssccsssssnss 587 584 570

GAFZ ¢ it eeteeeeocoossosessacscsasscssossssccancnacsons 338 336 328

Detroit, Mich.,, total...ceeeereeccsssccsscssssesccnccne 237 237 212

Nondurable g00ds StOreS...ceessseecsscescssssscce 157 160 145

GAFZ . tiireerensncsanensosessssasssessonnssasansnsans 59 57 59

Los Angeles, Calif., total..eescececsocsocscosnssoonannns 621 616 570

Nondurable goods StOreS....ccceceeecssecscsccccnss 466 459 443

GAFZ £\t ceeeecooscassossosssssssscsacanesesacenonnoes 222 213 204

New York, N.Y., total.cceeeeecescccccccsssccsnnsascnses 1,327 1,229 1,273

Nondurable go0dS StOreS...eceecesssscecsscsscases 1,035 954 1,004

7 463 413 444

Philadelphia, Pa., total.cescecesoccscsososccssssccnanas 383 361 369

Nondurable go00ds StOreS...ccsessesecesssscnccnscns 313 294 299

GAFZ L it iiuteesoasencocoasosssscsscsossassaonsssonnnes 139 122 133

lpefinitions of standard consolidated areas and standard metropolitan statistical areas are shown in

the Monthly Retail Trade Report BR-76-9, 25tores in the general merchandise, apparel, and furniture
and appliance groups; these stores specialize in department store types of merchandise. 3Former1y New
York, N.Y. SMSA. ?Includes Nassau and Suffolk Counties formerly included in the New York, N.Y., SMSA,

5Includes New York City, Rockland and Westchester Counties, N.Y.



